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September 13, 2021
MetLife Insurance K.K.

MetLife Japan conducts nationwide #ChangeRougo survey
2021 poll examines peer connections,
retirement preparation and mindset in 2" year of pandemic

MetLife Insurance K.K. (MetLife Japan; President, Chairman and CEO Dirk Ostijn) announced
the results of its fourth annual survey of 14,100 men and women aged 20 to 60 and above from all
of Japan’s 47 prefectures about “rougo,” or post-retirement life. The findings of the survey are
summarized below.

This survey has been conducted annually since 2018. This year, it focused on the impact of the
pandemic on “changes in attitude towards post-retirement,” “shift in values and mindset in
preparation for post-retirement,” and the changes in the connections among people and society.

This survey is one of many initiatives under #ChangeRougo aimed at helping people plan for a
bright and prosperous post-retirement life. MetLife Japan is committed to taking the leading role in
realizing a more confident future through products and services that meet the evolving needs of
our customers in the era of the 100-year life.

Nationwide Edition

1. Attitudes toward rougo

® The vast majority (83.3%) of the 14,100 respondents revealed that they are uncertain about
their rougo.

® Across all age groups, the primary cause of uncertainty in relation to rougo was their prospects
with regards to money, health, and dementia. Respondents in their 60s and 70s showed
greatest concern about health, dementia, and the need for nursing care and money, in that
order.

® 44.0% (48.7% in 2020) of respondents felt more concern about their rougo due to the
pandemic.

® Respondents said they had “become more mindful of their savings,” “become more mindful of
their health” and “had an increased sense of the need to save money.” More than 50% of
people in their 20s to 30s also reported feeling an “increased need to save,” followed by “an
increased mindfulness of health” and the need to “invest assets.”

® Inthe era of the 100-year life, 26.7% of all respondents said that, assuming they live to be 100
years old, they have a dream or goals that they would like to realize in the future.” 64.4% of
respondents said they need to “prepare financially” (64.4%) and “to be healthier” (60.0%).

2. Preparation for rougo

® Most respondents (62.3%) said they are “regularly saving” or “saving but not systematically”
in preparation for their post-retirement lives. The number of respondents answering in this way
has grown compared to 56.4% in 2019, and 61.4% in 2020.

® The average amount of financial assets among all respondents is ¥11.8 million. Compared to
2020, this amount has increased by ¥258,000. However, there has also been a decline in the
financial assets of respondents in their 20s (down ¥649,000) and 50s (down ¥245,000).

® People of all age groups showed a lower expectation of “how much is necessary to support
retirement,” at ¥28.5 million on average. This is ¥1.5 million lower than the previous year, and
the lowest amount since the survey was first conducted in 2018. In particular, the response
from people in their 20s is more than ¥3.1 million lower than the previous year.
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35.1% of all respondents currently have investment assets, however for the first time since
the survey began in 2018, and the percentage of respondents in their 20s with investment
assets was below 30%.

In total, 58.5% (versus 56.7% in 2020) of respondents reported an intention to invest going
forward, including over 70% of people in their 20s and 30s. All age groups, except for those
in their 60s-70s, showed more interest in investing going forward compared to the first survey
conducted in 2018 (20s: +23.9 pts; 30s: +15.1 pts; 40s: +13.5 pts; 50s: +10.4 pts).

About 24.0% (versus 20.1% in 2020) of all respondents said the pandemic has served as a

wake-up call to invest, and those in their 20s and 30s showed more than a 7-pt increase.

Satisfaction to daily life, and Connections among peers in relation to
everyday mindset and satisfaction

All respondents were asked to score themselves in a self-assessment about how fulfilled they
feel in life. The average was 61.5 pts, which showed no major changes from the previous year
(62.3 pts). Those who said they had taken action in three areas, “save financial assets and
invest in preparation for post-retirement,” “stay mindful of health and exercise,” and “have a
purpose in life (a hobby or social network)” tended to feel more fulfilled, and each of these had
average scores higher than 65 points.

When asked about the impact of the pandemic, 66.0% of respondents reported feeling
disconnected from their friends. This was followed by changes in their relationship with family
and friends. Respondents mentioned “supporting the children in their neighborhood,”
“maintaining the safety of their community,” and “helping the elderly in their community.”

In terms of perceptions of daily life, the top responses included “I have a reason to live”
(40.0%), “I have someone | can consult regarding health / medical care” (39.7%), and “I value
communication and connections with friends” (39.5%).

Stand-outs by Prefecture
The following prefectures had high scores:

“Concerns about rougo” were highest in Fukushima at 89.4%, followed by 88.9% in Iwate,
88.5% in Niigata, 88.1% in Shizuoka and 88.1% in Toyama.

“Concerns around rougo have been heightened by the pandemic” was 50.5% in Aomori,
50.3% in Miyazaki, 48.4% in Miyagi, 47.6% in Ibaraki, and 47.2% in Tokyo.

“Already investing assets” was highest in Hyogo (44.2%), followed by 41.7% in Saitama,
41.2% in Kanagawa, 41.2% in Mie, and 40.5% in Toyama.

“Intend to invest assets” was highest in Okinawa (67.5%), followed by 66.9% in Shiga, 64.5%
in Tokyo, 64.3% in Shimane, and 64.0% in Tochigi.

“Have a dream or goals for the future” was highest in Tokyo at 31.1%, followed by 30.6% in
Shiga, 30.2% in Hyogo, 29.7% in Okinawa, and 29.6% in Kyoto

END
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#ChangeRougo Initiative

Under #ChangeRougo, MetLife Japan aims to ensure that people can be healthy and prosperous
in their golden years, enabling anyone to aim for a bright and prosperous retirement. To help
bring about a bright and productive super-aging society, MetLife Japan conducts a variety of
initiatives including the #ChangeRougo survey and creating opportunities for cross-sector
collaboration and dialogue in the Era of the 100-year Life.
https://www.metlife.co.jp/changerougo/about/

About MetLife Insurance K.K.

MetLife Japan started operations in 1973 as the first foreign life insurance company in Japan and
currently operates as a Japanese corporation and an affiliate of MetLife, Inc., a leading global
financial services company that aims to help people become more self-reliant and able to pursue
more from life. MetLife Japan provides a broad, innovative range of products through diverse
distribution channels to individual and institutional customers.

For more information, visit https://www.metlife.co.jp
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